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â€œAn excellent introduction to graphic design through [the authorâ€™s] own excellent work.

Anyone interested in the subject, including most practitioners, will find it delightful.â€•â€•Milton

GlaserKids love to express themselves, and are designers by natureâ€•whether making posters for

school, deciding what to hang in their rooms, or creating personalized notebook covers. Go, by the

award-winning graphic designer Chip Kidd, is a stunning introduction to the ways in which a

designer communicates his or her ideas to the world. Itâ€™s written and designed just for those

curious kids, not to mention their savvy parents, who want to learn the secret of how to make things

dynamic and interesting.Chip Kidd is â€œthe closest thing to a rock starâ€• in the design world (USA

Today), and in Go he explains not just the elements of design, including form, line, color, scale,

typography, and more, but most important, how to use those elements in creative ways. Like putting

the word â€œgoâ€• on a stop sign, Go is all about shaking things upâ€•and kids will love its playful

spirit and belief that the world looks better when you look at it differently. He writes about scale:

When a picture looks good small, donâ€™t stop thereâ€•see how it looks when itâ€™s really small.

Or really big. He explains the difference between vertical lines and horizontal lines. The effect of

cropping a picture to make it beautifulâ€•or, cropping it even more to make it mysterious and

compelling. How different colors signify different moods. The art of typography, including serifs and

sans serifs, kerning and leading.The book ends with ten projects, including an invitation to share

your designs at GoTheBook.com.
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Gr 5 Up-In this general introduction, Kidd informs readers that virtually everything is a product of a

designer's imagination, and that graphic design, or "visual communication," has been around for

hundreds of years in one form or another. He includes some splendid historical examples as proof.

Peppered throughout are numerous samples of the author's own and other talented artists'

fascinating and quirky work. Kidd's folksy, conversational tone, in which he speaks directly to

readers, is appealing. Readers will also appreciate the respect he shows for their individuality and

inherent talent. Most welcome will be the 10 thought-provoking, fun projects that allow students the

opportunity to use the lessons learned herein to communicate effectively through typography, color,

visual imagery, and so on. This is a book not only for art classes, but also for courses in journalism,

communications, media, and writing, for units on persuasive writing and advertising, and to

demonstrate how strong visual images convey meaning and appeal.-Carol Goldman, Queens

Library, NYÎ±(c) Copyright 2013. Library Journals LLC, a wholly owned subsidiary of Media Source,

Inc. No redistribution permitted.

*Starred Review* Graphic design is everywhere we lookâ€”from the colors on a box of cereal to

advertisements plastering the walls of buildings to the shapes of labels on toothpaste tubes and

shampoo bottles. Illustrious graphic designer Kidd, who, among other things, created the iconic

cover of Michael Crichtonâ€™s Jurassic Park (1990), introduces kids to design elements they likely

take for granted. But Kidd dispenses with the boring technical jargon and instead presents a rich,

colorful, and captivating overview of the things designers consider every day. He clearly and

engagingly explains concepts such as form, color, typography, and scale, but he relies far more on

delicious full-page visuals of book covers, advertisements, vintage posters, and photographs to

illustrate his points. The chapter on typography in particular makes excellent use of images to

demonstrate concepts. Apart from geeking out about design elements, however, Kiddâ€™s primary

goal is to encourage aspiring designers to pay attention to graphics they see every day in their

favorite book covers, ads, and posters and to use this newfound knowledge to create their own

designs. Captivating, eye-opening, and just plain cool. Grades 8-12. --Sarah Hunter

Chip Kidd's humor and ability to clearly convey concepts and information come together in this



wonderful introduction to graphic design principles and visual communication. Don't let its

designation as a kids' book fool you, though. Go is an excellent resource for high school and college

students, or persons of any age interested in understanding more about effective and creative visual

communication. Highly recommended!!

I had the awesome opportunity to hear Chip Kidd and Chris Ware Speak last night as part of the

lecture series at the Seattle Town Hall last night. He spoke about writing this book because no book

that explained graphic design had existed for youngsters. This book does that, and much more. As

a graphic design instructor and art advocate in public schools, I wish I had found this book sooner. It

so beautifully explains graphic design by example (it is beautifully designed), visually (information is

presented visually as well as written) and concisely. I think this book would be a good text and/or

reference for an introductory high school Graphic Design class. As an experienced graphic

designer, I'm so happy to now have it on my book shelf and think anyone who works in or

appreciates good design will enjoy this book.

Ã¢Â€ÂœI wish I had this book when I was a kid!Ã¢Â€Â• blurbs Jeff Kinney, author of the "Diary of a

Wimpy Kid" series. I have to echo his words with a very emphatic Ã¢Â€ÂœMe, too!!Ã¢Â€Â•Sadly, I

canÃ¢Â€Â™t even remember when I first heard the term Ã¢Â€Âœgraphic design.Ã¢Â€Â• IÃ¢Â€Â™m

pretty sure it wasnÃ¢Â€Â™t until I was a teenager. Probably not until high school when I had to start

taking those career tests and figuring out how I was going to turn my creative interests into some

kind of job with a recognizable title that could pay the bills (umÃ¢Â€Â¦IÃ¢Â€Â™m still working on that

part). But even without knowing the term, I loved graphic design from a very early age. While other

kids played Monopoly, I designed and created my own board games. While other kids played

house, I played travel agent and created my own brochures. While other kids played video games, I

played with every single font on my dadÃ¢Â€Â™s computer.Chip Kidd, book design wizard, would

have absolutely wowed grade school me. If I had read his smart and fun primer on graphic design

when I was a kid, I would have felt like IÃ¢Â€Â™d found my mother shipÃ¢Â€Â”or at least the

manual. Right from the beginning, you know you are going to have fun: the cover features a large

red octagon, but instead of the word Ã¢Â€ÂœSTOP,Ã¢Â€Â• which is what youÃ¢Â€Â™d expect, it

has the word Ã¢Â€ÂœGO,Ã¢Â€Â• which is the bookÃ¢Â€Â™s title. Also, the author playfully uses

the spelling of his last name for the subtitle: Ã¢Â€ÂœA KiddÃ¢Â€Â™s Guide to Graphic

Design.Ã¢Â€Â•What is so fantastic about this book is that Kidd introduces the principles of graphic

design in a manner that is simple yet elegant, without ever dumbing down. When explaining how



graphic design is different from other types of design, such as architecture, fashion, or industrial

design, he says, Ã¢Â€Âœgraphic design is purely a head trip, from your eyes to your

mind.Ã¢Â€Â•And what a head trip he takes his readers on! Every spread that introduces a design

principle is itself artful design. Kidd teaches by example, not only using images from his own work

and that of other graphic designers, but also using the text of his explanations as part of the visual

lesson. On the page that explains inversion, the word Ã¢Â€ÂœinversionÃ¢Â€Â• is printed upside

down. However, as can be expected from his inversion of the Ã¢Â€ÂœSTOPÃ¢Â€Â• sign on the

cover, Kidd also demonstrates the importance of turning familiar concepts upside down in the name

of creativity. On a page that discusses the concept of big and small, the word Ã¢Â€ÂœbigÃ¢Â€Â•

appears in a minuscule type size smaller than the body text while the word Ã¢Â€ÂœsmallÃ¢Â€Â• is

so large it stretches from margin to margin like an attention-grabbing headline.Best of all, at the end

of the book, Kidd encourages his readers to dive into graphic design with several hands-on projects.

Ã¢Â€ÂœWhatever you do, donÃ¢Â€Â™tÃ¢Â€Â¦Ã¢Â€Â• he says, Ã¢Â€ÂœSTOP,Ã¢Â€Â• with the word

Ã¢Â€ÂœSTOPÃ¢Â€Â• in a green light circle. Although GO didnÃ¢Â€Â™t come out soon enough for

me to enjoy as a kid, I think itÃ¢Â€Â™s also a great resource for adults, because it reinforces the

basics and reminds us that good design is nothing more or less than how each designer sees the

world from his or her unique perspective.

I haven't kid-tested this one yet, but it looks like a winner. It touches on all the basics: how to

assemble and compose imagery, type and a little typography, color, expression - in short, all the

things an adult student would spend semesters on. It doesn't present nearly the level of detail, of

course, but just enough to bring each idea to life and maybe even tease a young reader into looking

deeper.The cover recommends this for ages 10 and up, but you know your young'un. A precocious

and interested 9 could certainly handle it, but a kid might outgrow the level by their teens. For its

target audience, I can't imagine a text much better than this. It's big, bold, well-organized, and

well-suited to attention spans that might not last ten pages. I could imagine a few more exercises

than the ones in the back, especially when the child reader has grownups who lack the knowledge

to lead very far - but, if the parent can, then so much the better. I'll look forward to seeing a child's

response to this one.

The book captured both an 11 & 51 year old, a cool easy read. Gave titles to everyday advertising

that were blind to. Expanded art in a new and exciting way. Put a nugget of interest in that field that

was not there before. Good read.



I think this is a perfect book, even for adults. Even in the corporate world, so much of what we do

could be made better through more compelling graphic design. I plan to gift copies of this to my

coworkers, as I think it could help everyone "tell our stories" more effectively.

Just got the book. Looks good!

Clever, readable and instructive. I bought it for my 9 year old granddaughter, who shows talent and

interest in graphic design. She likes it. Before I gave it to her, I read it, every page, and learned quite

a bit myself. Kidd is not just for kids.
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